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T
WENTY-FIRST century America 
is inhabited more and more by 
people of the diaspora, people 
who have wavy hair, thicker lips 
and broader noses. They come in 

all shades, many sizes and from many 
parts of the world. The word minority 
has expanded to include much more than 
African-American people or women as it 
once did, traditionally. It is the children 
of this diaspora that is the theme for this 
year’s Law Day.

How do these young people differ 
from their parents’ generation? Their 
education is media-driven. They are 
exposed to an ever widening universe of 
knowledge, an almost endless stream of 
information, bombardment with images 
from myriad sources, and, still, too few 
images in the legal profession of folks 
like themselves. Indeed, television’s 
images of lawyers have evolved from 
“Perry Mason” to “Boston Legal.” The 
images are sexier and trendier, but 
the depictions of lawyers from the 
diaspora are still wanting. Images of 
Asians or Southeast Asians are rare. 
Yes, Nia Long, recently joined the cast 
of Boston Legal, and although a male 
African-American character recently 
second chaired a case, he is not yet 
quite one of the main attractions. Of 

course, we do have some examples 
of strong black judges on daytime 
television, not unlike the too few in 
the family courts of New York. We could 
do well with more Johnnie Cochrans.

What can be done to improve the 
situation? We must all play a part, but 
it cannot be left up to the minority bar, 
alone. Of course, we need positive images 
and voices of people like ourselves, but 
change requires more. We also need the 
majority society to participate in this pie 
sharing process. How do we get included 
in the stream of knowledgeable “go to 
people,” if the tendency is to go to the 
same old people? 

Becoming known is a process that 
relies on people in the media—reporters, 
camera people, producers and other 
executives. If we are not seen, or credited, 
or quoted or referenced or asked to 
comment, our young people can’t get to 
see us or know us. “Visible invisibility”—
it’s as though we don’t really exist. We 
are again in that nebulous realm of 
changing consciousness—difficult, but 

not impossible. I challenge you—media 
industry—to stop before you do the same 
old thing, the easy thing. Give an aspiring 
African-American attorney the exposure. 
Use our voices, our faces, our brains and 
smarts. How else will we ever become 
well-known and well-regarded, and isn’t 
inclusion part of assuring democracy? 

Sadly, the statistics on the numbers 
of black female associates at law firms 
suggests that we are approaching crisis 
mode, with the 2006 ABA Commission 
on Women study—“Visible Invisibility”—
showing that 81 percent of us leave law 
firm practice within five years, not long 
enough to make partner. The reasons are 
many, but undoubtedly much has to do 
with this nebulous area of being invisible. 

Young people absolutely need exposure 
to the voices and images of people 
like themselves. It is for precisely this 
reason that the recent 30th anniversary 
celebration of the Association of Black 
Women Attorneys, recognizing African-
American women at the height of the 
profession, was so decidedly self-affirming. 
How better to provide inspiration to 
young people than to see and know, that 
someone like us made it. It gives hope that 
someday, we, too, may get there.  
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