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M a i n  C o n f e r e n c e

Day One — Monday, January 24, 2011

7:00  Main Conference Registration and 
Continental Breakfast

8:30  Platinum Foundation Sponsor’s 
Welcome and Opening Remarks

 Ted Acosta, J.D., Principal, Fraud Investigation and Dispute Services, 
 Ernst & Young

Mr. Acosta is the Global Leader of Ernst & Young’s Health Sciences 
Fraud Investigation and Dispute Services team.  He has more than fifteen 
years of experience in investigations and compliance in the health sciences 
industry.  Prior to joining Ernst & Young, Mr. Acosta was a Senior Counsel 
at the Office of Counsel to the Inspector General of the Office of Inspector 
General, U.S. Department of Health and Human Services (OIG) in 
Washington, DC.  Currently, Mr. Acosta works with many of the world’s 
leading healthcare companies in matters involving fraud and corruption, 
FCPA and government investigations.  In addition to his U.S. work, he is 
well known for his significant experience in Asia, Latin America, the Middle 
East and Europe.

8:35  Chairman’s Welcome and Opening Remarks
 Doug Lankler, Senior Vice President and Chief Compliance Officer, 

 Pfizer Inc
Mr. Lankler supervises various proactive functions and personnel 
responsible for designing, implementing and maintaining policies and 
procedures for ensuring global compliance and driving Pfizer’s “Culture of 
Performance with Integrity and Accountability.”  He reports to the Chief 
Executive Officer and is a member of Pfizer’s Executive Leadership Team.  
Mr. Lankler has been with Pfizer since 1999.  Previously, he was Deputy 
General Counsel and led various functions within Pfizer’s Legal Division.  
Prior to joining the company, he was with the United States Department of 
Justice as Assistant U.S. Attorney in the Southern District of New York.  
While in the U.S. Attorney’s Office, he prosecuted white collar fraud, 
corporate crimes, traditional organized crime and terrorism.  Mr. Lankler 
was a recipient of the United States Attorney General’s Distinguished 
Service Award.  Before joining the Department of Justice, he worked in the 
Litigation Department of Simpson Thacher & Bartlett in New York.  
Mr. Lankler graduated magna cum laude from the State University of  
New York at Albany and Cornell Law School.

8:45  Compliance Year in Review 
 Michael Shaw, Vice President and Chief Compliance Officer, 

 North American Pharmaceuticals,  
 GlaxoSmithKline

K e y n o t e  A d d r e s s e s

P r e s i d e n t  A d d r e s s

8:55  Delivering Value in a Values-Based Way
 Deirdre Connelly, President, North American Pharmaceuticals, 

 GlaxoSmithKline
Ms. Connelly joined GSK as President, North American Pharmaceuticals, 
on February 9, 2009.  She reports to Andrew Witty, Chief Executive 
Officer and is a member of GSK’s Corporate Executive Team.  Prior 
to this, Ms. Connelly was appointed President of U.S. operations at Eli 
Lilly and Company in 2005.  Previously, she was Senior Vice President 
for Human Resources for Lilly.  She had joined Lilly in 1983 as a sales 
representative and moved to San Juan as a marketing associate a year 
later.  After progressing through sales and marketing roles of increasing 
responsibility, including Lilly’s international management development 

program, she was promoted to General Manager for Eli Lilly Puerto Rico, 
SA, in 1995.  From 1997 to 2001, she held positions of regional sales director, 
executive director of global marketing for Evista (an osteoporosis treatment 
for post-menopausal women) and was promoted to leader of the woman’s 
health business unit in the U.S. affiliate.  In 2003, she became executive 
director of human resources for the U.S. affiliate, joining the company’s 
policy committee in 2004.  A native of San Juan, Ms. Connelly received 
a bachelor’s degree in economics and marketing from Lycoming College 
in Pennsylvania in 1983.  She graduated from the Harvard University’s 
Advanced Management Program in 2000.  Ms. Connelly is a member of the 
Board of Directors of Macy’s Inc., the U.S. department store chain.

C e O  A d d r e s s

9:25  Operating within the New Healthcare Business 
Model Following Reform

 David P. Holveck, President and Chief Executive Officer, 
 Endo Pharmaceuticals

Mr. Holveck was appointed President, Chief Executive Officer, and a 
Director of Endo in April 2008.  Prior to joining Endo, Mr. Holveck was 
President of Johnson & Johnson Development Corporation and Vice 
President, Corporate Development of Johnson & Johnson since 2004.   
Mr. Holveck joined Johnson & Johnson as a company Group Chairman in 
1999, following the acquisition of Centocor, Inc., by Johnson & Johnson.  
Mr. Holveck was Chief Executive Officer of Centocor, Inc. at the time 
of the acquisition.  Mr. Holveck joined Centocor in 1983 and progressed 
through various executive positions.  In 1992, he assumed the role of 
President and Chief Operating Officer and later that year was named 
President and Chief Executive Officer.  Prior to joining Centocor,  
he held positions at General Electric Company, Corning Glass Works and 
Abbott Laboratories.  Mr. Holveck is a member of the Board of Trustees 
for the Fund for West Chester University, the Board of Directors of the 
Science Center in Philadelphia, as well as the Board of Directors of 
Light Sciences Oncology, Inc.

f d A  A d d r e s s

9:55  Reorganization at DDMAC and Its Oversight 
Program for Prescription Drug Promotion
Through comprehensive surveillance, enforcement 
and educational programs and by fostering better 
communication of labeling and promotional information to 
HCPs and consumers, DDMAC ensures that prescription 
drug information is truthful, balanced and accurately 
communicated.  To address expanded efforts to provide 
leadership on program and policy issues, as well as 
review promotional submissions and ensure appropriate 
surveillance and enforcement, the Division will undergo 
reorganization.  In this FDA Address, gain insight directly 
from the Director of DDMAC on its overall oversight 
program for prescription drug promotion. 

 Thomas W. Abrams, R.Ph., MBA, Director, Division of Drug 
 Marketing, Advertising & Communications (DDMAC), FDA

Mr. Abrams is the Director of the Division of Drug Marketing, Advertising, 
and Communications (DDMAC), Food and Drug Administration.  Mr. Abrams 
has held the positions of Acting Director, Acting Deputy Director and Branch 
Chief in DDMAC.  He joined FDA as a reviewer in DDMAC where he was 
primarily responsible for reviewing promotional material for cardiovascular 
products.  Prior to joining FDA, Mr. Abrams worked in pharmaceutical sales 
and marketing for Merck and Company.  Mr. Abrams received his B.S. degree 
in pharmacy from the College of Pharmacy, Rutgers University and his M.B.A. 
degree from Rutgers Graduate School of Management. 

10:40 Networking and Refreshment Break
1.
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Keynote  Industry  Panel  Discussion

11:10  Key Insights and Lessons Learned Operating
Under a Corporate Integrity Agreement (CIA)
During this Keynote Industry Panel Discussion, hear  
directly from Compliance Officers currently operating 
under a CIA as to best practices that have been developed 
to meet the requirements outlined within their settlement 
agreements.  Examine trends seen within the latest CIAs  
and gain insight as to life under a CIA — from those at  
the beginning and at the end of their obligations. 

Moderator:

 Lynn Shapiro Snyder, 
 Senior Member,  
 Epstein, Becker & Green, P.C.

Panelists:

 Valli Baldassano, 
 Executive Vice President and  
 Chief Compliance Officer, 
 Cephalon, Inc.

 Thomas D. Forrester, 
 Vice President and  
 U.S. Corporate Compliance Officer,  
 sanofi-aventis U.S.

 Doug Lankler, 
 Senior Vice President and  
 Chief Compliance Officer,  
 Pfizer Inc

 Seth L. Rodner, 
 Senior Vice President and  
 Chief Compliance Officer,  
 Medicis Pharmaceutical Corporation

Keynote  Government Enforcement 
Panel  Discussion

12:10  Trends in Enforcement — Areas of Focus for 
State and Federal Prosecutors
Healthcare fraud enforcement remains a top area of 
focus by state and federal agencies.  In this Keynote 
Government Enforcement Panel Discussion, hear directly 
from prosecutors actively involved in recent settlements 
and current investigations with life sciences companies.  
Gain insight on the interplay between government 
agencies during the investigatory process, top areas of 
concern and trends seen in behavior across the industry.

Moderator:

 Kathleen Meriwether, 
 Principal, Fraud Investigation and Dispute Services,  
 Ernst & Young

Panelists:

 Daniel R. Miller, Of Counsel, 
 Berger & Montague, P.C.; Former Deputy Attorney General, 
 Office of the Attorney General, Delaware

 Cheryl J. Scarboro, 
 Chief, Foreign Corrupt Practices Unit, Division of Enforcement,  
 U.S. Securities & Exchange Commission

 Hank Bond Walther, Deputy Chief, 
 Health Care Fraud Unit, Fraud Section, Criminal Division,  
 U.S. Department of Justice

 Carmen M. Ortiz,
 U.S. Attorney,  
 U.S. Attorney’s Office for the District of Massachusetts

 Cynthia O’Keeffe, Deputy Chief, Civil Medicaid Fraud Division,  
 Office of the Attorney General, Texas 

 Marilyn May, Deputy Chief, Civil Division,  
 U.S. Attorney’s Office for the Eastern District of Pennsylvania

1 : 1 0   L u n c h e o n  —  i m m e d i a t e l y  f o l l o w e d  b y  a f t e r n o o n  b r e a k o u t  s e s s i o n s  a t  2 : 1 5

Dealing with complex issues of fraud, regulatory compliance and business disputes 
can detract from efforts to achieve your company’s potential.  Better management of 
fraud, risk and compliance exposure is a critical business priority — no matter the 
industry sector.  Our more than 1,000 fraud investigation and dispute professionals 

around the world bring the analytical and technical skills needed to quickly and effectively conduct financial  investigations, quantify 
economic damages and gather and analyze electronic evidence.  Working closely with you and your legal advisors, we assemble the right 
multidisciplinary and culturally aligned team and bring an objective approach and fresh perspective to  these sensitive and contentious 
situations — wherever you are in the world.  And because we understand that, to achieve your potential, you need a tailored service as 
much as consistent methodologies, we work to give you the benefit of our broad sector experience, our deep subject matter knowledge 
and the latest insights from our work worldwide.  it’s how Ernst & young makes a difference.  For more information, contact Ted Acosta 
at ted.acosta@ey.com or by calling 212-773-3022.

a b o u T  o u R  p l a T i n u m  f o u n D a T i o n  s p o n s o R :

To register, call toll free 800-817-8601 (339-298-2100 outside the U.S.) or 
register online at www.cbinet.com/pcc 2.



Compliance monitoring is a critical component of an 
effective compliance program because it allows for real-
time assessment of employee behavior to help ensure that 
all corporate and business unit policies and procedures are 
being followed.  Compliance monitoring provides continuous 
feedback that should be escalated when potential non-
compliance is identified; the information can be the basis 
for investigations which allow companies to more closely 
examine potential problems and develop and implement 
corrective action plans.  In this breakout, hear about best 
practices and methodologies for implementing compliance 
monitoring and considerations to take into account when 
conducting internal (and potentially external) investigations.

•	 Examine	what	processes,	procedures	and	
documentation practices should be put in place for 
consistent monitoring purposes

•	 Explore	areas	conducive	to	monitoring	and	ways	 
to track, trend and analyze information for  
monitoring effectiveness

•	 Consider	a	risk-based	approach	to	monitoring	for	
efficiently targeting business activities with your 
monitoring resources

•	 Hear	about	best	practices	in	conducting	employee	
interviews and managing the internal investigation process

•	 Understand	how	individual	liability	may	impact	a	
broader investigation

•	 Understand	what	it	takes	to	develop	and	implement	
effective corrective action plans

•	 Discuss	when	and	where	it	is	appropriate	to	loop	other	
functions,	such	as	HR,	into	the	discussion

Breakout Leaders:
 Paul J. Silver, 

 Managing Director, Practice Leader, Life Sciences Advisory Services, 
 Huron Consulting Group 

 Tracy Mastro, 
 Director,  
 Huron Consulting Group 

 Debra Neumann, Director,  
 Corporate Compliance and Business Practices,  
 Endo Pharmaceuticals

   2:15 Breakout 2      Best Practices in Compliance Monitoring and Investigations 

In this breakout, attendees examine the main components 
of a corporate compliance program, using the OIG’s  
Seven	Elements	as	a	framework	for	discussion.		Also,	
discuss	key	state	and	federal	laws,	FDA	guidances	and	
regulations governing the industry.  Finally, examine 
the latest government enforcement actions, including 
an analysis of trends from recent Corporate Integrity 
Agreements	to	gain	insight	into	the	top	areas	of	risk	 
for non-compliance.

•	 Walk	through	the	OIG	Seven	Elements	of	an	 
Effective	Compliance	Program

•	 Understand	FDA	regulations	and	guidances	and	 
state and federal laws governing the industry

•	 Examine	recent	compliance	settlements	with	the	
government and other current events that impact 
compliance teams

Breakout Leaders:

 Jill Dailey, 
 Head, U.S. Ethics and Compliance,  
 Novartis Oncology

 Chris Santarcangelo, 
 Assistant Director, Corporate Compliance,  
 Purdue Pharma L.P.

 Saul B. Helman, M.D., 
 Managing Director, 
 Navigant Consulting, Inc.

  2:15 Breakout 1    The Building Blocks of an Effective Compliance Program

2 : 1 5 - 6 : 0 0 P . M .    I N V I T A T I O N - O N L y  C H I E F  C O M P L I A N C E

2:15-6:00p.m.  CHOOSE FROM ONE OF FOUR BREAKOUT SESSIONS (1-4) 

Compliance professionals must prepare for and comply with a variety of complex disclosure 
requirements, including state and federal laws and regulations that define healthcare provider 
interactions, spending limits, report formats and filing dates.  Life sciences companies must 
establish policies and procedures that facilitate the capture and communication of accurate 
expenditure information.  Porzio Pharmaceutical Services has partnered with best-in-class  
service providers, Synergistix and MedPro Systems, to introduce a fully integrated end-to-end 
aggregate spend tracking and reporting solution.  With the integration of MedPro’s data matching 

and aggregation expertise and software, Porzio AggregateSpendiDsm enables the life sciences 

industry to track and integrate expenditures from multiple sources, whether incurred by home 

office, field or vendor personnel.   Porzio AggregateSpendiDsm empowers life sciences companies 

to customize the ways in which they obtain and compile expense information, and disperse data 

throughout their organizations and to appropriate government agencies.   Valuable features of  

Porzio AggregateSpendiDsm include: 

a b o u T  o u R  C C o

4:00-4:30p.m .  •  Networking and Refreshment Break

6:00 Close of Day One        6:00-7:00   Networking, Wine and Cheese Reception

3.



In order to maintain compliance across the organization, 
business units must support and embrace compliance 
initiatives.		Effective	training	and	communication	is	
critical to help ensure success of your compliance effort.  
This interactive breakout provides strategies, tips  
and techniques to maximize the impact of your  
training activities.  

•	 Create	a	training	plan	to	maximize	budget	and	
human resources 

•	 Identify	targeted	training	opportunities	and	
requirements	(Code	of	Conduct,	PhRMA	Code,	 
CIA,	etc.)	

* who requires training 
* how often training needs to occur 

* the benefits and shortcomings of different 
training formats (i.e.: live, e-learning, etc.) 

* how to make training relevant to those involved 
•	 Discuss	what	can	be	learned	from	training	practices	
of	those	operating	under	a	CIA	

•	 Examine	ways	to	assess	training	success
Breakout Leaders:

 Jon Wilkenfeld, 
 President,  
 Potomac River Partners

 Dan Koerner, 
 Consultant,  
 Potomac River Partners

 2:15 Breakout 3      Effective Training Strategies and Tools to Communicate Compliance 
           Across the Business

Comprehensive healthcare reform was signed into law 

in	March	2010	impacting	a	variety	of	stakeholders	in	the	

healthcare system, including pharmaceutical, biotechnology 

and medical device manufacturers.  This breakout delves 

into	the	major	provisions	of	PPACA	(and	the	Reconciliation	

Act)	that	are	of	particular	interest	to	industry	compliance	

and legal teams, including several important changes in 

healthcare fraud and abuse law that could pave the way for 

more whistleblower and government suits for violations. 

•	 Analysis	of	the	key	fraud,	waste,	abuse	and	 

integrity provisions of health reform including such 

provisions	as,	Anti-Kickback	Statute,	False	Claims	

Act	and	Civil	Monetary	Penalty	law

•	 Discussion	of	the	enhanced	exclusion	provisions	

included in health reform

•	 Practical	tips	for	updating	corporate	compliance	
programs based on the numerous changes in the  
health reform law affecting product promotion, 
interactions	with	HCPs	and	the	delivery	of	 
healthcare benefit

•	 Understand	Physician	Payments	Sunshine	provisions	
and other key transparency requirements —  
Discussion	includes	tips	for	preparing	 
for implementation

Breakout Leaders:

 Wendy C. Goldstein, Member of the Firm, 
 Healthcare and Life Sciences Practice, Chairperson,   
 Pharmaceutical Industry Health Regulatory Practice Group,  
 Epstein, Becker & Green, P.C.

 Sarah K. Giesting,
 Associate, Healthcare and Life Sciences Practice,  
 Epstein, Becker & Green, P.C.

2:15 Breakout 4      Analysis of PPACA — The Implications of Healthcare Reform on Compliance Teams

A
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O F F I C E R  S U M M I T  H O S T E D  B y :

2:15-6:00p.m.  CHOOSE FROM ONE OF FOUR BREAKOUT SESSIONS (1-4)

•	 An	alert	system	configured	to	notify	company-specified	personnel	of	government	 
and company-imposed expenditure thresholds and limits 

•	 Direct	feeds	of	expenses	from	financial	and	data	management	systems	
•	 A	user	portal	to	facilitate	direct	expense	entry	by	both	company	personnel	and	 

third-party vendors 
•	 Access	to	the	Porzio	Compliance	Digest’s	Transparency	&	Limitations	Database,	 

which contains up-to-date information on state and federal laws and regulations  
impacting the marketing activities of the life sciences industry 

•	 Ability	to	track	interactions	with	individual	healthcare	providers	
•	 Governmentally-mandated	report	templates	with	features	that	allow	report	approval	 

and support print and export capabilities 
•	 Internal	auditing	and	monitoring	of	sales	force	trends	and	activities	

Porzio AggregateSpendiDsm offers a robust menu of management report options.  
Reports allow users to sort data by company-designated criteria in order to review spend by 
representative, region, date range or type.  The system also provides reporting capabilities to 
investigate spend directed toward a particular practitioner. 

 4:00-4:30p.m .  •  Networking and Refreshment Break

See separate agenda for details.

s u m m i T  h o s T :

4.

6:00 Close of Day One        6:00-7:00   Networking, Wine and Cheese Reception



     TRACK A — DOMESTIC AND gLOBAL FRAUD AND ABUSE 

8:00  Track Leader’s Welcome and Opening Remarks
 Thomas A. Gregory, 

 Partner, Fraud Investigation and Dispute Services, 
 Ernst & Young

8:15  Adhere to Global Anti-Corruption Statutes 
and Regulations
The Foreign Corrupt Practices Act is just one of many  
anti-bribery/anti-corruption laws, regulations and codes of 
conduct related to how the industry should interact with  
HCPs around the world.  In this session, examine the 
international anti-corruption landscape and its interaction  
with healthcare compliance.

•	 Understand	the	UK	Anti-Bribery	Statute,	examine	its	
relation	to	the	U.S.	FCPA	

•	 Discuss	new	developments	and	identify	common	 
themes across global, regional and local industry  
codes of conduct

•	 Examine	recent	enforcement	actions	and	gain	insight	on	
trends	in	FCPA	investigations	and	settlements

 Garineh Dovletian, 
 Head of Global Contracting and Business Ethics,
 The Medicines Company

P a n e l  D i s c u s s i o n
9:00  How Multi-National Companies Can Tailor Existing 

U.S. Practices to Build a Global Compliance Program
The complexities and challenges involved with running a  
global compliance program can be great.  In addition to the 
oversight requirements being larger in scope, appropriate 
resource allocation, local expertise and overcoming cultural 
differences all contribute to an effective global compliance 
program.  However, there are many efforts that exist within a 
U.S. compliance program that can be used as building blocks 
for global compliance.

•	 Identify	which	elements	of	a	U.S.	compliance	program	
can be applied to global efforts

•	 Develop	broad	policies	and	specific	procedures	to	
address country-specific needs

•	 Effectively	manage	third-party	relationships	 
(i.e., distributor relationships)

 Moderator: 
 Greg Crouse, Partner, Pharmaceutical Compliance Investigative &  
 Dispute Services, Ernst & Young

 Panelists:
 Erik R. Eglite, D.P.M, J.D., 

 Vice President, Chief Compliance Officer and Corporate Counsel,  
 Lundbeck Inc.
 Additional Panelists TBA

9:45  Networking and Refreshment Break

10:15  U.S. and Foreign Compliance and Enforcement 
Issues Related to Clinical Research 
As the government examines outsourcing of pharmaceutical 
R&D and raises concerns about safety and quality of drugs, 
compliance teams should re-evaluate the scope of their 
compliance responsibilities and resources needed to mitigate 
risks associated with R&D and clinical research.  Off-shoring 
of manufacturing and clinical trials to low-cost countries, 
reliance on third parties and limited controls pose challenges 
to both the industry as well as the agencies in charge of 
regulatory oversight.  Yet companies still dedicate far less 
compliance resources to the research enterprise compared to 
resources available to sales and marketing activities.  DoJ’s 
announcement that it will consider the “clinical trials field as 
new territory within the life science industry,” FDA’s initiatives 
to increase oversight over foreign clinical trials, PPACA’s 
enhanced anti-fraud and transparency provisions and the 
Financial Reform Act’s new FCPA whistleblower rewards are 
raising the bar for effective governance of compliance.  In this 
session, gain insight into the top compliance areas related to 
clinical research, with practical suggestions to mitigate fraud 
and corruption risks in research and clinical operations.
•	 Examine	the	top	trends	impacting	clinical	 

research compliance
* continued outsourcing of clinical operations and  

supply to low cost developing economies —  
new approaches to contain corruption

* transparency of financial transactions pertinent to 
R&D	and	clinical	research

*	the	HiTech	Act	—	Implications	for	clinical	research
* disclosure of clinical trial results

Day Two — Tuesday, January 25, 2011 •  7:30AM  CONTINENTAL BREAKFAST    

8:00a.m.-3:15p.m.  TRACKED PROgRAMMINg  (Move from Track-to-Track)

Since 1973, the Health Care and Life Sciences practice of EpsteinBeckerGreen (EBG) has been at the 
forefront of health care law, taking the lead in understanding, interpreting and shaping the issues and 
regulations that affect healthcare and life sciences institutions.  We have counseled clients through 

many milestones in health care law-from the enactment of health planning and other major federal health legislation in the 1970s, to the passage of new Medicare 
legislation and, most recently, the passage of health reform in 2010.  Founded by two healthcare attorneys as a law firm dedicated to serving the health care industry, 
EpsteinBeckerGreen has grown to include over 100 healthcare and life sciences attorneys, who are recognized as some of the most honored practitioners in the nation.  
For more information, contact Wendy Goldstein (wgoldstein@ebglaw.com or 212.351.3737) or Lynn Shapiro Snyder (lsnyder@ebglaw.com or 202.861.1806). 

a b o u T  o u R  b R o n z e  s p o n s o R :

5.



TRACK A — DOMESTIC AND gLOBAL FRAUD AND ABUSE (cont.)

* emerging framework for cooperation between  
U.S.	and	foreign	regulators	in	global	clinical	trials

•	 Employ	compliance	initiatives	to	address	these	
challenges by re-engineering scope and substance of:
* due diligence * monitoring    * third-party training

 Renata J. Matsson, Ph.D., JD, 
 Director, Compliance R&D,  
 Eisai, Inc.

 Sue Seferian, Global Health Care Compliance Officer, 
 Johnson & Johnson Pharmaceutical Research 
 and Development, LLC

11:00  How Come the Business Never Detected this Before? 
Up to two-thirds of compliance-related issues that end up 
as government investigations either went un-discussed or 
undetected by compliance personnel, despite the numerous 
policies, procedures and avenues companies have in place  
for grievances to be addressed.  That’s because there can  
be behaviors that actually drive activity underground.   
Beyond tone, compliance must be a commitment at the top.   
This session discusses communication and engagement 
strategies to improve the business’ commitment to compliance.

 Kevin Espinoza, 
 U.S. Deputy Compliance Officer,  
 North American Pharmaceuticals,  
 GlaxoSmithKline
 Teresa Stivarius, Director, Employee Engagement, Piedmont Healthcare 

11:45  The “8th Element” of an Effective Compliance and 
Ethics Program — The Risk Assessment
As evidenced in recent CIA settlement agreements with the 
OIG, the government is putting a greater emphasis on routinely 
assessing the effectiveness of compliance programs.  But where 
does a company start?  The 2004 revisions to the Federal 
Sentencing Guidelines set forth what was already well known 
to compliance and ethics professionals — that a periodic risk 
assessment is the foundation of an effective compliance and 
ethics program.  In this session, explore key components of an 
effective compliance and ethics risk assessment and discuss 
ways to implement such a process at your company.

 Eileen Erdos, 
 Principal, Fraud Investigations and Dispute Services, 
 Ernst & Young

12:30 Luncheon

1:45  Implications of Regulatory and Policy Changes on 
Government Pricing 
Healthcare	reform	is	changing	many	facets	of	the	government	
procurement and reimbursement processes for companies.   
In this session, interact with industry panelists as they review 
compliance considerations for effectively managing the 
many contractual and pricing obligations under government 
contracts,	Medicaid,	Medicare,	the	340B	program	and	
certain	state	programs.		Also	in	this	discussion,	examine	the	
latest developments regarding healthcare reform and other 
emerging government pricing compliance matters.
•	 Negotiating	and	administering	FSS	 

pharmaceutical contracts
•	 The	impact	of	the	340B	move	to	new	entities
•	 Repercussions	of	healthcare	reform	on	AMP
•	 Administering	new	rebates	brought	on	by	healthcare	reform
•	 Conducting	thorough	risk	assessments	for	government	 

pricing oversight
 Todd LaMastres, Partner, 

 Fraud Investigation and Dispute Services,  
 Ernst & Young

2:30  Areas that Raise Compliance and Legal Concerns 
Regarding Relationships with Institutional Providers
There are a number of areas that compliance and legal teams 
must consider overseeing the business interactions its company 
has with institutions including hospitals, academic medical 
centers, nursing homes or other LTC entities.  In this session, 
examine the top risk areas for potential fraud and abuse 
violations to occur with a specific focus on lessons learned 
from one recent case in the industry.
•	 Contractual	relationships	between	industry	and	HCPs	

at institutions — Specific language institutions are 
requiring	to	work	with	their	HCPs

•	 Sales	reps	licensing/certification	and	payment	for	access	
to institutions

•	 Proper	interactions	with	HCPs	and	administration	—	
Avoiding	compliance	pitfalls	in	product	promotion	and	
formulary placement efforts

•	 Working	within	institutional	vendor	relations	policies
 Laura Keidan Martin, National Chair, Health Care Practice Group,

 Katten Muchin Rosenman LLP

 Michael Joachim, Senior Corporate Counsel, Genzyme Corporation 

3:15  Close of Track A — Delegation Reconvenes in General Session

Huron understands the unique challenges facing pharmaceutical and medical device leaders in today’s environment.  We have a national practice 
of professionals with deep industry experience focused on supporting the pharmaceutical, medical device and biotechnology industries in 
sales and marketing, clinical and medical affairs, commercial contracting and government price reporting.  Our practice leaders have spent a 
significant portion of their professional careers either working for or providing services to the medical device, pharmaceutical and biotechnology 

industries in various positions including:  legal, sales & marketing, managed care, clinical affairs and government contracts.  Our services include:
•	 Aggregate	Spend	Strategy	and	Implementation		•		Corporate	Compliance	Assessments		•		Policy,	Procedure	and	Field	Guide	Development		•		Fair	Market	Value	Analysis
•	 Sales	Force,	Third-Party	and	Vendor	Assessments		•		Corporate	Integrity	Agreement	and	Deferred	Prosecution	Agreement	Support		•		Litigation	and	Investigation	Support	
•	 Gov’t	Price	Reporting	and	Commercial	Contracting	•	Sales	and	Marketing	Risk	Assessments		•		Medical	Affairs	and	Clinical	Activities	Assessments		•	Operational	and	Strategic	Advisory	Services
For more information, please contact Paul Silver at psilver@huronconsultinggroup.com or 678-672-6160.

a b o u T  o u R  e D u C a T i o n a l  s p o n s o R :

 Stephanie P. Gilson, 
 Assistant General Counsel,  
 Johnson & Johnson

 Jeff Klimaski, 
 Chief Compliance Officer, 
 BTG International, Inc.

8:00a.m.-3:15p.m.  TRACKED PROgRAMMINg  (Move from Track-to-Track)
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TRACK B — PRODUCT PROMOTIONAL COMPLIANCE

Day Two — Tuesday, January 25, 2011 •  7:30AM  CONTINENTAL BREAKFAST    

8:00a.m.-3:15p.m.  TRACKED PROgRAMMINg  (Move from Track-to-Track)

8:00  Track Leader’s Welcome and Opening Remarks
 Natalie “Natasha” Nelson-Ling, Former Executive Director, Ethics and Compliance, 
 Novartis Pharmaceuticals Corporation

8:15  Examine Solutions for Managing 
Off-Label Compliance
Interacting with external medical experts is a critical activity 
for today’s life science companies.  Promoting effective 
scientific discourse while managing off-label compliance  
is a particular challenge.  In this session, hear techniques  
for managing these risks using technology-enabled controls  
and examine: 
•	 Current	regulatory	landscape
•	 Off-label	inquiry	management
•	 Managing	approved	content	for	control	 

and flexibility
•	 Techniques	for	proactive	detection	and	remediation

 Jim Zuffoletti, 
 President and Co-Founder,  
 OpenQ

 Merrell Magelli, Pharm.D., 
 Senior Director, Medical Affairs,  
 Archimedes Pharma
9:00  Best Practices in Monitoring Field-Based Personnel 

for Off-Label Promotion
Many companies see their field-based personnel’s  
interactions with physicians as one of the highest risk  
areas for off-label promotion.  Therefore, it is critical  
for compliance organizations to have an effective monitoring 
program to ensure appropriate communications are  
taking place.  In this session, hear best practices in  
field-based monitoring. 
•	 Hear	how	Rx	and	ICD-9	data	can	be	linked	 

with patient longitudinal data to identify off-label 
prescribing patterns

•	 Examine	monitoring	methodologies	for	identifying	 
off-label activities in the field
* live program reviews 
* ride alongs   
* recalls      
* emails, etc.

•	 Learn	about	documenting	metrics	and	improvements	
generated by monitoring programs 
* dashboards   
* checklists   
* reports

 Fred Eaton, 
 Partner,  
 Polaris Management Partners

 Chuck Bell, 
 Director,  
 Polaris Management Partners

          9:45    Networking and Refreshment Break

10:15  Regulatory Considerations and Recent Enforcement 
Actions Surrounding Social Media Engagements
As the industry awaits draft guidance from DDMAC related 
to the appropriate use of social media tools, companies are 
taking traditional regulation for product promotion coupled with 
insight from recent enforcement actions of online promotion 
to guide them when reviewing materials to be disseminated 
through social media or on the internet.  This presentation 
provides insight and direction for companies using social media 
while awaiting more formal guidelines from FDA.
•	 Hear	a	brief	history	of	FDA’s	process	for	policy	

development surrounding social media
•	 Examine	existing	guidelines	for	online	promotion	and	

product discussion
•	 Analyze	recent	enforcement	actions	from	DDMAC	

surrounding companies’ social media efforts
•	 Develop	monitoring	practices	and	training	initiatives	

regarding social media technology
 Mary Sullivan, 

 Director, Advertising and Promotion, Drug Regulatory Affairs, 
 Boehringer-Ingelheim Pharmaceuticals, Inc. 

 Mark A. DeWyngaert, Ph.D.,
 Managing Director,  
 Huron Consulting Group 

 Philomena A. McArthur, Senior Director, Regulatory Advertising
 and Promotion, Health Care Compliance, Pharmaceuticals Group, 
 Johnson & Johnson  

11:00  Legal and Compliance Considerations for 
Product Co-Promotions
As the business model across the industry shifts away from 
internal development of blockbuster products and companies 
are focusing more attention on joint development or licensing 
and the promotion of smaller products, many companies 
are finding a benefit in partnering with another company to 
co-promote a product.  In this session, examine the legal and 
compliance issues that must be worked through when  
co-promoting a product with another company, including:
•	 Understanding	each	company’s	policies	and	legal	

interpretations related to the product promotion
•	 Each	company’s	risk	tolerance	and	ultimate	responsibilities
•	 How	to	come	to	agreement	surrounding	promotional	

activities including:
* marketing materials * sales training
* sales practices      * sample distribution

 Martin L. Wilson, 
 Senior Director — Legal, Compliance,  
 Strativa Pharmaceuticals

11:45  Monitoring Promotional Speaker Programs as 
Part of a Formal Compliance Monitoring Program
A comprehensive monitoring program can give compliance 
teams a true assessment of the highest risk areas for  
non-compliance.  In this session, hear how one company 
created its voluntary monitoring program by building a formal 
and methodical process for monitoring a variety of activities.  

7.



TRACK B — PRODUCT PROMOTIONAL COMPLIANCE (cont.)
The program assessed compliance to corporate policies and 
organizational risks such as off-label promotion by monitoring 
areas such as medical information requests, publication 
planning and educational grants.  Using the monitoring program 
developed for promotional speaker programs as a case example, 
examine lessons learned throughout the process.

 Kristi M. Sanford, Compliance Monitor, UCB Inc.

12:30 Luncheon

1:45  Lessons Learned from CIA Requirements and IRO 
Engagements Related to Product Promotion
Companies must assess and evaluate their systems, processes, 
policies, procedures and practices surrounding promotional 
and product services related functions.  In this session, hear 
from a company currently operating under a CIA as to best 
practices that any company can take to gain additional business 
intelligence and a better sense of the how the business promotes 
its products to ensure all is being done in a compliant manner.
•	 Understand	how	company	personnel	handle	requests	for	

information about off-label uses 
•	 Discuss	what	processes	and	procedures	are	in	place	

for investigating, documenting, resolving and taking 
appropriate disciplinary action for potential situations 
involving improper promotion

•	 Examine	what	systems,	processes,	policies	and	procedures	
exist relating to internal review and approval of 
information	and	materials	disseminated	to	HCPs

•	 Review	that	incentive/compensation	plans,	call	plans	and	
sample distribution plans do not inappropriately motivate 
sales teams for improper promotion, sales and marketing

•	 Establish	how	the	systems,	processes,	policies	and	
procedures related to consultant, speaker or other fee-for-
service	arrangements	are	entered	into	with	HCPs

 Tim Renjilian, 
 Senior Managing Director, 
 FTI Consulting

 Jayson Dukes, 
 Senior Managing Director, 
 FTI Consulting

 Kris Curry, 
 Vice President, Health Care Compliance, Pharmaceuticals Group,  
 Johnson & Johnson

2:30  Ensuring Separation between Medical and 
Commercial Practices
•	 Examine	the	types	of	interactions	that	are	 
appropriate/inappropriate	between	medical	field	
personnel and sales reps

•	 Discuss	policies	and	procedures	to	put	in	place	to	 
ensure appropriate communications

* exchange of scientific information

*	development	of	HCP	relationships
 Natalie “Natasha” Nelson-Ling, Former Executive Director, Ethics and Compliance, 
 Novartis Pharmaceuticals Corporation 

3:15  Close of Track B — Delegation Reconvenes in General Session

8:00a.m.-3:15p.m.  TRACKED PROgRAMMINg  (Move from Track-to-Track)

i n  R e C o g n i T i o n  o f  o u R  s p o n s o R s :
CBI Research, Inc’s corporate sponsors represent select companies that share a common mission: business advancement through thought leadership, 
strategic interaction and innovation.  As part of CBi’s strategic Compliance Conference Series, we applaud our lead sponsor Ernst & Young, who has 

supported the Pharmaceutical Compliance Congress since its inception in 2004, as well as other long-standing supporters such as Porzio, Bromberg & 
Newman, P.C., Epstein Becker & Green, P.C. and Huron Consulting Group.  Again this year, these distinguished companies are joined by a compliment 
of sponsoring firms to represent the industry’s most objective and advanced learning forum.  The companies represented below are proud contributors on 
this program and have carefully selected messaging, branding or positioning statements to encourage the evaluation and investigation of quality products 

and/or services available.  We welcome other companies to join this distinguished group and become members of the congress’ core delegation.

if you are interested in sponsorship or exhibit opportunities, please contact Jamie McHugh at 339-298-2106 or Email: jamie.mchugh@cbinet.com

®
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TRACK C — STATE LAWS, SUNSHINE AND AggREgATE SPEND
8:00  Track Leader’s Welcome and Opening Remarks

 John Oroho, 
 Principal,  
 Porzio, Bromberg and Newman, P.C.

8:05  Update on Sunshine and State of the States — 
Disclosure, Sample and Lobbying Laws
The Sunshine provisions, requiring companies to track, 
aggregate and disclose the amount a company spends on 
payments to physicians, became law as a part of healthcare 
reform in 2010.  While the industry still awaits specific 
regulations from HHS outlining the details of spend capture 
and reporting, it is critical to anticipate the expectations of the 
federal government.  State legislatures are also introducing 
and enacting their own laws impacting how pharmaceutical 
companies can conduct business in their locales.  In this 
session, hear an update on state activities including disclosure 
and transparency requirements, information relating to drug 
samples, laws governing lobbying and other local regulations 
companies should be aware of.
•	 Gain	an	update	on	the	Sunshine	requirements
•	 Understand	current	state	aggregate	spend	and	

limitation laws and regulations
*	analyze	a	state-by-state	overview/checklist
* delve into the laws passed in 2010, including 

Connecticut and Colorado 
•	 Hear	about	potential	pending	aggregate	 
spend/transparency	legislation	in	other	states

•	 Examine	regulations	related	to	the	distribution	of	 
drug samples

•	 Hear	how	different	states	define	lobbying	and	how	that	
could impact traditional sales practices in those states

 John Oroho, Principal, Porzio, Bromberg and Newman, P.C.

8:45  A New Era of Drug Sample Reporting Requirements 
Is Here – Are You Prepared?
With the enactment of healthcare reform, and the continuous 
evolution of state compliance requirements, a new era of 
drug sample reporting requirements has arrived.  While the 
Prescription Drug Marketing Act (PDMA) sample tracking 
requirements have existed for years, few enforcement actions 
have been taken by regulators to ensure industry compliance.  
In an era where transparency, inclusive of the distribution of 
drug samples, is getting increasing attention it is appropriate 
for manufacturers to take another look at their sample tracking 
and reporting processes.  In this session, discuss the areas of 
consideration and risk to be taken into account as attention on 
sample tracking grows and federal tracking requirements go 
into effect January 2011. 
•	 Review	elements	and	mechanisms	for	tracking	of	

sample requests and disbursements
•	 Discuss	common	pitfalls	with	regard	to	sample	

tracking and record keeping
•	 Review	potential	changes,	expansions,	evolution	and	

exposure in sample tracking and reporting
 Clarissa Crain, Director, U.S. Commercial Compliance, 

 Compliance Implementation Services, LLC

9:25  Clinical Spend Discovery and Capture
While many companies are in the process of refining their 
spend capture related to sales and marketing functions, they 
are just beginning to uncover all of the physician spend touch 
points related to clinical and R&D.  In this session, learn 
what payments and spend in the clinical and R&D functions 
should be included within an enterprise-wide aggregate 
spend solution, with a focus on spend discovery and capture 
required for current state laws and potential federal reporting.
•	 Examine	tracking	requirements	in	federal	and	state	
disclosure	laws	impacting	Clinical	and	R&D

•	 Identify	the	spend	touch	points	in	Clinical	and	R&D
•	 Develop	processes	to	facilitate	Vermont	and	federal	

delayed disclosure
 Tony Brennan, Senior Director, Governance, Monitoring and Reporting,  
 Health Care Compliance, Pharmaceuticals Group,  Johnson & Johnson
 Jennifer Daddazio, Manager, Transparency, Metrics and Reporting, 
 Health Care Compliance, Pharmaceuticals Group, Johnson & Johnson

10:05 Networking and Refreshment Break

10:35  Developing an HCP Governance Strategy to 
Manage Aggregate Spend Disclosure
With HCP activity oversight and monitoring increasing 
in importance for life sciences companies, managing the 
risks of aggregate spend payment disclosure has become 
an increasingly complex task for many drug and device 
companies.  Drug and device companies need to consider an 
overall governance strategy for their HCP relationships that 
works across all of their functional areas: Sales, Marketing, 
Medical Affairs, Research, etc. taking into consideration 
the impact on individual resources, divisions and the overall 
organization.  This session provides insight into the policies, 
procedures, structure and tools that you need to consider to 
address the complexities of managing HCP relationships in 
today’s compliance landscape.
•	 Define	an	HCP	governance	structure
•	 Develop	a	cross-functional	governance	team
•	 Create	tools	and	processes	to	manage	disclosure
•	 Develop	an	organizational	design	and	change	

management plan for your company
 Manny Tzavlakis, Director, Huron Consulting Group

11:15  Will You Be Ready When Investigators 
Come Knocking?
The spend-related data you share with state and federal 
regulators will serve as a primary source for regulatory 
scrutiny.  Are you doing enough to protect your company 
from the threat of investigation?  In this session, discuss 
issues regarding spend-related investigation triggers, the 
benefits and risks of self-reporting, investigation processes/
timelines and mitigating risk as a critical element of any 
compliance strategy.  Hear how to address these and other 
issues related to managing spend-related compliance risk.

 Susan Y. Leonard, Chief Compliance Officer, Advanced Health Media

Day Two — Tuesday, January 25, 2011 •  7:30AM  CONTINENTAL BREAKFAST    

8:00a.m.-3:15p.m.  TRACKED PROgRAMMINg  (Move from Track-to-Track)
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TRACK C — STATE LAWS, SUNSHINE AND AggREgATE SPEND (cont.)
11:55  A Sunshine Preview — 

ProPublica’s “Dollars For Docs”
Until recently, companies have tried to predict the public’s 
reaction to spend reporting on a national basis.  With the 
recent publication of searchable spend data by ProPublica 
on only seven reporting companies, we now have a glimpse 
of that future.  As we saw with ProPublica’s “Dollars For 
Docs,” spend data will be scrutinized not only by HHS and 
other government agencies, but also by: HCP consultants, 
patients, news organizations, public interest groups and 
the plaintiff’s bar. Therefore, it is essential that the data 
going into your aggregate spend solution be accurate before 
your reports are submitted.  Further, ProPublica reviewed 
reported spend against physician licensing records in 18 
states and found sanctions against more than 250 doctors, 
some of whom had lost their licenses.  Few companies today 
have the resources to proactively screen HCP consultants 
for sanctions, debarments, and other disciplinary actions. 
This presentation discusses some of the new lessons we can 
glean from the viral public discussions and news articles 
surrounding ProPublica’s “Dollars For Docs” website.
•	 Ensure	data	is	accurate	prior	to	submitting	reports
•	 Examine	the	importance	of	proactively	screening,	

tracking and addressing potential problems related to 
HCP	qualifications

•	 Discuss	what	a	dispute	resolution	process	 
should look like

 Kim Life, 
 Executive Director, 
 Life & Moran, LP

 Zach Henderson, 
 Vice President, Corporate Strategy,  
 Health Market Science

12:35  Luncheon

1:45  Tracking HCP Meeting Spend — 
The Missing Link in Regulatory Compliance
To achieve full compliance in the face of existing and 
pending regulatory requirements, visibility into meetings 
activity and the ability to report on meeting spend at the 
HCP level is mandatory.  Hear best practices and lessons 
learned based on years of empowering the meetings programs 
and reporting capabilities of industry leading life sciences 
companies.  Hear about the challenges that regulations have 
posed for one company and the critical steps they have taken 
to ensure compliance.

 Allan S. Brown, Director — Strategic Accounts, StarCite, Inc.

2:30  Changing Processes to Ensure More Accurate 
and Complete Collection and Entry of Physician  
Spend Data 
When companies submit state, and soon to be federal,  
reports of physician spend, there must be a comfort-level in  
the accuracy and completeness of this data.  That is why 
compliance departments should take all of the steps possible 
to ensure that those within the business units collecting and 
entering this data are on board with the requirements being 
pushed out to them.  In addition to the fact that a Compliance 
Officer is certifying that the information, to the best of their 
knowledge and belief, meets the requirements of the state 
or federal laws, it takes significant resources and is a large 
expense to change incorrect or incomplete physician spend 
data.  In this session, hear and discuss some steps that one 
company is considering to raise confidence that data is 
entered into its accounting systems correctly.
•	 Analyze	and	improve	the	current	processes	for	 

collecting data
•	 Implement	additional	resources	to	ensure	company	

employees can easily gather the data they need
•	 Examine	other	checks	and	balances	to	ensure	

appropriate and complete information is in reports
 Frank Bigley, Chief Compliance Officer, Novo Nordisk Inc.

3:15  Close of Track C — Delegation Reconvenes in General Session

8:00a.m.-3:15p.m.  TRACKED PROgRAMMINg  (Move from Track-to-Track)

10.

Recent enforcement initiatives in the area of the Parke Doctrine and 

OIG’s Permissive Exclusion Authority exemplify the government’s 

increasing focus on influencing individuals’ behavior going forward 

and holding appropriate individuals accountable for misconduct.  

This emphasizes the government’s expectation that officers and 

managing employees should be closely involved with the day-to-

day operations of the company to ensure that it is operating in 

compliance with the laws and regulations.  It also provides the 

government the resource to take action against individuals who 

may not have had any specific knowledge or actions related to the 

misconduct, but whose position at the company puts them at risk.  In 

this interactive panel, Compliance Officers from across the industry 

share their insight on how to address these risks through compliance 

programs, with a particular focus on how to do this while avoiding 

the pitfalls of a rules-based culture.

To register, call toll free 800-817-8601 (339-298-2100 outside the U.S.) or 
register online at www.cbinet.com/pcc



 Ted Acosta, J.D., 
 Principal, Fraud Investigation and  
 Dispute Services,   
 Ernst & Young

 Michael Shaw, 
 Vice President and Chief Compliance Officer, 
 North America Pharmaceuticals, 
 GlaxoSmithKline

 Colleen Craven, 
 Vice President, Corporate  
 Compliance and Business Practices, 
 Endo Pharmaceuticals

A SPECIAL THANk yOU TO THE 2011 PCC ADvISORy BOARD

Recent enforcement initiatives in the area of the Parke Doctrine and 

OIG’s Permissive Exclusion Authority exemplify the government’s 

increasing focus on influencing individuals’ behavior going forward 

and holding appropriate individuals accountable for misconduct.  

This emphasizes the government’s expectation that officers and 

managing employees should be closely involved with the day-to-

day operations of the company to ensure that it is operating in 

compliance with the laws and regulations.  It also provides the 

government the resource to take action against individuals who 

may not have had any specific knowledge or actions related to the 

misconduct, but whose position at the company puts them at risk.  In 

this interactive panel, Compliance Officers from across the industry 

share their insight on how to address these risks through compliance 

programs, with a particular focus on how to do this while avoiding 

the pitfalls of a rules-based culture.

Moderator:
 Michael Shaw, Vice President and Chief Compliance Officer, 

 North America Pharmaceuticals,   
 GlaxoSmithKline
Panelists:

 Colleen Craven, Vice President, 
 Corporate Compliance and Business Practices, 
 Endo Pharmaceuticals

 Howard Simon, Senior Vice President, 
 HR and Corporate Services, Associate General Counsel, Chief Compliance Officer,  
 InterMune, Inc.

 Kris Curry, 
 Vice President, Health Care Compliance, Pharmaceuticals Group,  
 Johnson & Johnson

 Julie Kane, 
 Vice President, Ethics and Compliance,  
 Novartis Corporation

3:15    Ways to Prevent Risk of Individual Liability while Avoiding  
Unintended Consequences to Your Organization’s Culture

D A y  T W O  C L O S I N g  g E N E R A L  S E S S I O N

4:00     Close of Conference



CBi 
600 Unicorn Park Drive, Woburn, MA  01801

•	Registration Fee:       Standard   Advantage Pricing   Academic/Gov’t     
 2-Day Congress      $2,495          $2,095       $1,295

 Advantage Pricing — Register by November 19, 2009 and SAVE $400. 
Fee includes continental breakfast, lunch, cocktail reception, refreshments and  
CD-Rom Compendium. Please make checks (in U.S. funds drawn on a U.S. bank) 
payable to CBI Research, Inc. (No personal checks accepted)  Advantage Pricing may 
not be combined with other discount offers, special category rates or promotions. 
Discounts only apply to standard rates and verification for Academic/Government 
Pricing may be required.

•	 Team Discount: 
 your organization may send 1 executive free for every 3 delegates 

registered. All registrations must be made at the same time to qualify.

•	Accommodations: 
 To receive CBI’s special discounted hotel rate on line or by phone, please go to:

•  Online:  www.cbinet.com/pcc 
• Phone reservations: 800.558.9994 and mention CBI’s 8th Annual

Pharmaceutical Compliance Congress. 
 Cut-off date is January 4, 2011.  Reservations made after the cut-off date or 

after group room block has been filled (whichever comes first) will be accepted  
on a space and rate availability basis.  Rooms are limited so please book early.

 All travel arrangements are subject to availability.

•	 Venue: 
 The Ritz-Carlton
	 1150	22nd	Street,	NW	•	Washington,	DC	20037 

Reservations: 800.558.9994
Direct Line: 202.835.0500

•	 Substitution & Cancellation: 
 your registration may be transferred to a member of your organization up to 24 hours 

in advance of the conference. Cancellations received in writing on or before  
14 days prior to the start date of the event will be refunded, less a $195 administrative 
charge.  No refunds will be made after this date; however, the registration fee less the 
$195 administrative charge can be credited to another CBi conference if you register 
within 30 days from the date of this conference to an alternative CBi conference 
scheduled within the next six months.  in case of conference cancellation, CBi’s liability 
is limited to refund of the conference registration fee only. CBi reserves the right 
to alter this program without prior notice.   Please Note:  Speakers and agenda are 
subject to change. in the event of a speaker cancellation, every effort to find a suitable 
replacement will be made without notice.  The opinions of the conference faculty 
do not necessarily reflect those of the companies they represent or The Center for 
Business intelligence.

•	 Satisfaction Guaranteed: 
 CBi stands behind the quality of its conferences.  if you are not satisfied with the  

quality of the conference, a credit will be awarded towards a comparable  
CBi conference of your choice.  Please contact 800-817-8601 for further information. 
Advanced preparation for CBi conferences is not required.
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 The next Best Thing to Being There…
Order the Online Compendium if you would like to capture what you’ve missed 
at the conference.  it couldn’t be easier.  The link to the online compendium is 
available for only $198 and includes the conference agenda, presentations and 
speakers’ biographies.  Don’t miss out on this valuable information presented  

by industry leaders exclusively at this event.  Simply fill out the order form  
and submit via phone, fax or website and you’ll receive the link to the  

Online Compendium within 2 weeks after the conference.

Payment options: Payment in full is required to process registration. Please call with any payment questions.

	Enclosed is a check for payment in full (No personal checks accepted)

	MC/Visa:

	Amex:

name (as aPPears on card)      exP. date
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